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From 10-12 March, PCHi welcomed 4526 Professional prequalified trade
visitors from across the globe and China which increased by 12.6% over
2009. 194 international and local exhibiting companies from nearly 19
countries showcased their latest products and services to the leading
industry buyers, formulators and laboratory researchers from 39 countries
and territories around the world.
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In addition to the bulk return of last year's exhibitors, many companies
have exhibited at PCHi 2010 for the first time. Industry giants such as The
Dow Chemical Company (after acquisition of Rohm & Haas) and Clariant
Chemicals graced the event to share their products and services with
manufacturers. Equally important are Chinese companies such as
Guangzhou Tinci Materials Technology Co. Ltd. and Shanghai LICA etc.
which are increasingly gaining recognition in the global cosmetic ingredients
arena.
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Exhibitors' satisfaction and recommendation indices for PCHi 2010 were
88% and 94.9% respectively. The onsite sales of PCHi2011 is unparalleled.
To date, 85% of exhibition space available at PCHi 2011 has been sold.
Already, 156 companies have booked booth. 77% of the exhibiting
companies have rebooked for next year's event in Shenzhen. This does
not only means the exhibitors trust and are confident in PCHi, but also
means the industry peers are confident in the cosmetics, personal care
and homecare industry. This sets a fresh precedence and provides a solid
foundation for PCHi2011
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Visitor Feedback
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PCHi received overwhelming positive feedback from
the satisfied visitors.
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Key Results of Visitor Survey
94.1% MM A X PCHI2010R K M A FENR R HR

94.1% of visitors were overall satisfied with PCHi 2010.

80.6%MMALE T HSURSHEDN

80.6%o0f visitors had met their objectives

96.7%MRKFFSREMITNAL. BFMTLIKE
S HMPCHi2011

96.7% of visitors' responses indicated they would
recommend their peers to participate in future
presentations of PCHi 2011
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When asked what they liked best about the show,

W following were often mentioned:

wly Number and quality of exhibitors

wiy Representative nature of industry

W Professional Organizing and Management

wy Quality market place environment

vl Security

M Market/industry information that may be gathered
Wl Focus on new technologies and innovations

AN Matariply
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The primary objectives of the visitors at

PCHi 2010 were to:

81% MM ARIA IR B HEH
EEMNSUEM. |

81% of visitors indicated [E—————] |
that they had achieved their

primary objectives. _——

|
B RHEH Buy ingredients/raw materials
[ SHHH/ELHRZFIRSHEF Source for new/alternative products & services
|71 #EEHH/47 1S 8 Gather market/industry information
[ SHEASE Meet new suppliers
[0 5E&i#fT& kRS E Meet existing suppliers
[T 27 HHMOEMA fE{k £ Establish new OEM partners
B TREENBAUEERNERE Learn latest technologies, innovations & scientific
[ 5R#TEIBEE Network with peers
B Hfth (3%E88: Other (please specify)

25.4% 6.6%
N 5.8%
8.3% —\
{_ 42.6%

22.3% \

34.9% /
19.9% [ EAVE Formulators

[ | k¥ Buyers

[] $H% Sales

[[] 7% Marketing
7l &7 Management
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B R&#W £ From Shanghai
[ EREAMAIXBEMA From other China Province
[ E%MR £ From Overseas

[ #®mAWA& From Hong Kong, Macao and Taiwan
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Voice from Exhibitor
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—Dow Chaminal { PE ) S0 EARS

“PCHI Iz tha one—stop platform for our customera In China and around the
ragion, ¥a decidec o launch our naw business unit brand for the industry hare
at PCHi 2010 through a press confarence, and are very hapoy with the results
It wag wall-attanced by over 10 Industry madia from both domastlc and
Intarnational markate, In part ciua tn the excel lent support by the show organizars.”
- Joecy Wu. Business Communications Manager. Dow Chamical |GChina]
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Mkl ZhE, RIANRE—RFCHETRARS. PRERTIRLY
Brie. "

= Thor Specialtes SIEEEduardo de Purghy

“There I tramendnug growth In China and thera |& atlll potandal, eapacially
China; baing the first-growing merkst. We ara very confident and optimiatic
akout FCHi 2010, Wa balisva thet PCHI can boost our company, ea well an the
industry. Wa get to meet so many customers. The growth rate is exiremely
Important and we ciafiniely need & show ke FCHI In China, China ks our priority.”
= Edusrdo ds Purgly, Managing Dirsctor, Thor Spaciaitiea

\ Baver MaterialScience
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- Bayer Matarial Sclonceft kB . BUIKM., M- W= 5 8% X Eteflen
Hefackerll:t

“We participated to show the broad variety of customers here our capablities
for China and tha region. PCHI I3 a well-organized show and wa already have
vary podtive reaponees. We algo mat with many multi—national companiea thet
wadidn' texpact i ses harsl |t' = bean a succassful show for us o showcass
owr products, and wa' || [ikely mebke this the only show in Asia thet” 5 & must-
aftand for us.”
= Dr. Staffen Hofasker, Haad Cosmeatios, BU Coatings, Adhasives and
EBpaclaitisa, Bayasr Matarial Sclance

'y l sillage aromatique

"ERHTRESENNFAEAFNEH, B TRNRBSMPCH 2010RK
2. AMSHSLERIHBETT RFRAE, LiERFRRMRMLLE
TRT A, RMNEN:RE—LERERES. dETTERALRBSENES,
BSRE—T, RISE-ATRIEREREL NN, "
~ Narree Chomia Pte LtdETFMEELoh Pong Ksong

"Evory peaalbio good reason you can think of — that |8 why wa ars hara at PCHI
2010. Wa gain good contacts and we can maks cur pressncs known hera to
local ard forein exhibitors and visitors, We get to meet potantial eliants. The
China markat |8 very racapiive, Juet ke a gpongs, and we hopa 1o baneflt mora
mutualy.®
= Loh Pang Keong. Sanlor Fragrance Manaper, Nardev Chamie Pta Ltd
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“This Is our first time at PCHI and wa' ve mat a (ot of peopla who are vary
Intareatad In our technology, fram all over the world! We didn” t expect this,
and are happy o heve eiready apoken with peopla from US, Korea, Phillppines,
Colombie, and Auasia, We' ve definitely made & |ot of contacts hare, and are
happy with tha returns from this show.”

— Elpnp Sgergvatt, Genaral Mansger, LRE. &rl
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“We face challenges (ocally (In China) and also In other countries. As a growing
company cut of Ching, wa hopa to grow even further, which 1a why we’ ra
making use of PCHI as a platform to propel ug further. It’ 8 our first ime at tha
show and wa alrsady met saveral good quallly proapecis on the moming of the
first day.”
= Wiikun Tan, Mardosting Manager, Zvwliarg Hangaivou Xrru Phoerrsosstien]
Co., Lad
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Voice from Visitors

“Every year, a group of us will attend PCHi to look for a variety
of ingredients to produce our hair—care and skin—care products.
We find new things each year, and this year met with some
Chinese and ASEAN suppliers for the first time. We're finding
more cost—effective local suppliers that are able to meet our
needs, so the show is a successful one for us, for sure.”
- Vicky Chen, Greater China Raw Material Sourcing Chief,
L’ Oreal

“This is my first time at PCHi and I'm finding a lot of new products.
There's a good mix of products to consider for our business.”
- Lu Haixiang, Chemist, HyperCycle Bioscience Inc., China

“We're here to have several meetings with our suppliers. It' s
a good event to gather and to learn more about changes and
happenings in the industry.”

- Young Il Go, Director, DooriR&G, Korea

“I am definitely looking forward to PCHi 2011 and it makes
it more interesting that PCHi is always held a t a different
location. We benefit a lot from PCHi.”

-Lee Yon-Ho, Sales Manager, KCI Limited, Korea

“PCHi has never disappointed us and | am glad that this show
exists!”
-John Loo, Sales Director, Kwong Yip Company, Hong Kong

“All my customers know about this show. PCHi is a great
influence in this industry and | find a lot of info here.”
- Jerome Zhai, Business Specialist, Shanghai Qicheng
Industrial Co. Ltd., China

“I've visited a few times already to assess the event, and most
likely will exhibit within a year or two because | like what I’ ve
seen so far.”

- Li Ping, Sales Engineer, Shanghai Notlon Biochemistry
Technology Co. Ltd., China

“We're more familiar with foreign suppliers, but came to also
learn more about local manufacturers. Everyone we know in
the industry comes here and we're very familiar with this yearly
gathering of professionals.”

- Lin Lin, R&D Manager, Luosun Bio-Tech Co. Ltd., China
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The choice business networking platform
The Ideal source for quality ingrediems
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CSXERE—ARSIPCHI, REXEES THLSH
=R, XEERE™RTHRMNATEE,
- thEHyperCycle Bioscience A Al {L 5% R Ei %78

“EXE, RNSBNNBEFRTT 2R4EH. £X

BREEHT - NMRFONRKURMNBE—LE, TRES

BFRTLEHNERNES. "
- HEDooriR&G 2 A W Young Il Go

“RIEFEHIFFPCHI 20118981% . PCHISERS
EFREANES MM, RIEABKERRE,
BRIMPCHR S RERAER, "

— BEKCI HFR2 AN EELee Yon-Ho

‘PCHIBEMNRSBRIMNKE, EXH—NREES
ABEEEEN] "
— Hi#Kwong YipARHEA AN

‘BRIFEMNEFBAMERNRE. PCHIELRF
EEANRES, ERERRETHLNES. "
- PE ERRET L HRA A LS E BJerome Zhai

“RELMERATESHTTT HRGETOE, R
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ABRAER N RBRRER. "

- FE LRER L TREERA NN TENEE

“BANESMUTHEARE, XBRXBIERMNNALE
FEETESNTR. RIPOARNLARTHSMT
BRRRER, NTEFE—HNEVAIRIRERER
RBT, "

- ELuosun& WA TR TR SEMHH
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“| love having a first hand at seeing new product launches. “BREREE—NETBE~SNERES, XRNESE, ”
Truly interesting.” - hEZhi You RN ERIER
-Sun Ya Hui, Sales Manager, Zhi You Company, China

“It is good to have PCHi as it really benefits the industry.” “BSIMPCHBESLBRIEEE, THEBANMTUHRTHIEMHFIE, ”
-Peter Knoll, Manager, Creaton Industrial Company, Taiwan - &i¥Creaton T ik, A& H=Peter Knoll

“We see a big variety of exhibitors here at the show.” ‘EXRNRE L, RN THFFEEASRE. ”
- Bertus Swanepoel, Director, Tetralon, South Africa - HdETetralon’ §] EMWBertus Swanepoel

“This is definitely a good show to meet new companies for “‘REWNE—PMRENRS, IEBRNEVNSKEBIFHNLEEERE "
our business.” - EJiChemspark/2 f] & Sanjay Tawakley

- Sanjay Tawakley, Director, Chemspark India

“We're here to meet with Chinese manufacturers as we're “BIREIXBEATSAPENTESHAKX, RMNFEAMINIRE
looking for opportunities distribute for them in France.” FERRVSHIS, "
- Olivier Paquatte, Ph. D., Manager, Laserson, France - i%&BELaserson’A &£ EOlivier Paquattef+
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Reed Sinopharm Exhibitions Co. Ltd.

IR TR HIEER1-35
L RERSRIFUOBEE15E 100027

15th Floor Tower B, Ping An International Financial Center,
No.1-3,Xinyuan South Road, Chaoyang District, Beijing 100027 ,P.R.China

Z=IB 5% / Mr Frank LI 3 EE Se4E / Mr Victor ZHANG Z=4ETH ME  Ms Lainey LI

%% R / Marksting Executive 5% A / Marketing Executive % R / Marketing Executive

Tel: +86—10-8455 6635 Tel: +86—10-8455 6636 Tel: +86—10-8455 6633

Fax: +86-10-6235 8292 Fax: +86-10-6235 8292 Fax: +86—10-6235 8292

Email: yunpeng.li@reedsinopharm.com Email: lei.zhang@reedsinopharm.com Email: jiayue.li@reedsinopharm.com
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%, For further show information, visit www.PCHi-China.com Member




