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Dow Selects PCHi for Market-Focused

Needs in China

It is not every day that a multi
billion dollar company acquites
another and changes its own
matket approach and culture
into a well-balanced combina
tion of both sides. In 2009, the
1§$57.4 billion Dow Chemical
Company did just that (in partic-
ular for its Home and Personal
Care business) when it acquired
Rohm and Haas, a global special
ty materials company with sales
of USS10 billion. After consol
dating both companics’ house-
hold and petsonal care divisions,
Dow recognized the bencfit of
changing its outlook from a

chance to reveal its new brand
image for the Dow Petsonal Care
business. Other than cxhibiting,
Dow also presented some Tech-
nology & Marketing scssions that
were part of the PCHi Confer-
cnce, showcasing its industrial
knowledge to a targeted audi-
ence.

Visitors at PCHi 2010 got a first
look at the new identity of the
Dow Personal Carc business -

product-driven to a more market-
driven business - and its market-
ing stratcgics reflect the changes
well. For its Greater China audi-
ence, Dow sclected PCHi (Per-
sonal Care and Homecare Ingte-
dicnts) as an important exhibi-
tion platform to convey the new
matket apptoach.

As such, Dow especially sclected
PCHi 2010 to present their range
of innovative technologics to cn-
hance the petformance, safety
and scnsory propettics of per-
sonal care and home care prod-
ucts. The company also took the

“Guarding and Enhancing Your
Reputation, Sincetrely” Launch-
ing at PCHi provided custom-
crs with casy access to a single
source to help meet their formu
lating and product development
needs. Dow continuously strives
to mect the ewolving needs of
their customers and the larger
petsonal care industty, which
they believe PCHi can help them
achicve.




